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Jon Barrett Case Study #5: Create a Top Ranking, New,
Pilar Post Article, for Yahoo’s Intent Search and SERP

Results, through Content-Driven, On-Page SEO
Strategies

The Background on Yahoo and SEO Search Intent

Yahoo! Search is a search engine owned and operated by Yahoo!, using the Microsoft Bing
algorithm and the Bing Webmaster Guidelines to generate results. In the United States, Yahoo's
search engine market share was 1.79%, in November 2024. Yahoo has over 4 billion monthly
users. The main ranking parameters in Yahoo searches are presented in the Yahoo website
content quality Guidelines.

Key Takeaways, Problems, and Goals for this SEO Project:

1. The company website does not have a page that matches the search intent of a specific
industry-related keyword.

2. A new, Pilar Post article was ideated, outlined, and created, for top Yahoo SERP
rankings.

3. The content was created for the target keyword, some relevant keywords, competitor
analysis, elements, and backlinks, to enhance and optimize the article, and to propagate
to the top of the Yahoo Search Intent results.

4. The goal is to rank to the Top 5 positions, in Yahoo SERP and Organic SEO results, with
the article.

My Strategic Yahoo SEO Search Intent, Content Approach:

I utilized content-driven SEO On-Page strategies, Martech tools, and A/B testing solutions, to
optimize the previous article, including enhancements to user experience and technical SEO.
This strategic process created content and keywords that are optimized not only for search
engines and users but also for AI.
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My Solution, Steps, and Actions Implemented, to Solve the Problem:

1. I conducted keyword research using SEO Martech tools that provide real time data and
insights into search volumes, keyword difficulty, and competitor usage.

2. Keywords highly relevant to the website and the target audience's interests were
gathered and analyzed.

3. A task was suggested to align with the keyword and the user’s search intent.

4. The optimized article was published, and the primary keyword was included in the title
tag, meta descriptions, headers, and subheaders.

5. The primary and secondary keywords were naturally integrated throughout the content to
create a keyword density that keeps the content natural and user-friendly.

6. The primary keyword was in the URL to help search engines understand what the page
is about.

7. The optimized article was provided with high-quality and unique content that delivers
value with the help of AI.

8. Interactive elements like infographics, images, and AI-generated visuals were created to
increase user engagement and time spent on the page.

9. The content was updated to keep the content relevant and current, reflecting the latest
Yahoo search intent.

10. After the optimized and enhanced content and keywords are published and indexed, the
Yahoo/Bing Algorithm crawls and indexes the website's updated content, confirming the
Experience, Expertise, Authority, and Trustworthiness, (E.E.A.T.), of the content and
website.

My Achieved Outcome and Results:

When searching for the query “what is a dust explosion” on the Yahoo Search bar, the Dust
Safety Science article weblink is displayed at the top of Yahoo’s Page 1, with several, Top
Ranking Positions, in Yahoo Organic SERP results, in the following Screenshot image capture:
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